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A brief history «of.connecting with
your audience.



Prelnternet

Publication/ Communication/
Broadcasting Conversation
(one-way) (two -way)
Book Letter
Magazine Memo
Brochure Phone Call
Newspaper Conference Call
TV/Radio Personal Visit




Palednternet
(EarlyWeb: Mid- to late-1990s)

Publication/ Communication/
Broadcasting Conversation
(one-way) (two -way)

Web Pages Emall
o Static Chat Rooms
o Coded by Hand Usenet

Instant Messaging




Present Day:internet

Publication/ Communication/
Broadcasting Conversation
(one-way) (two -way)
Web Sites E-mall
o Dynamic
o Media
Syndication (RSS Texting/SMS
Podcasts Chat
(Audio and/or Text, Voice & Videc
Video)
Forum




Present Day:Internet

(Web 2.0
Publication/ Hybrid Communication/
Broadcasting Conversation
(one-way) (two -way)
Web Sites SocialNetworks E-mail
0 Dynamic (e.g.Facebook
0 Media Myspack
Syndication (RSS Blogs Texting/SMS
Podcasts Microblogs Chat
(Audio and/or (e.qg., Twitter) Text,Voice & Video
Video)

Collaboration Tools Forum




What's our strategy -now?



StrategicConsideations

/Content
A udience

/Resources

AT ools



Consider

Content

AAudience
AResources

AT ools



What Content Do | Have?

Written Documents

B News articles, reference documents, etc.

Images

B Photos, logos, etc.

Multimedia

B Audios, videos, podcasts, etc.

Databases that | want to make accessible via the web.

Additional Digital Assets

B External Web referencegdffiles, digital forms, etc.



. Does my content change frequently? Do | want it to?

. How do | keep my content fresh?
BNews
Blmages

B Policies and forms, etc.

. Do | need user feedback?



