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Johnson, K. K. P., Yoo, J-J., Rhee, J., Lennon, S. J., Jasper, C., & Damhorst, M. L. (2006). Multi-
channel shopping: Channel use among rural consumers. International Journal of Retailing and
Distribution Management, 34(5), 453-466.

'Kim, M. J., Kim, J-H., & Lennon, S. J. (2006). Online service available on apparel retail websites:
an E-S-QUAL approach. Managing Service Quality, 16(1), 51-77.

Kim, M., & Lennon, S. J. (2006). Content analysis of diet advertisements: A cross-national
comparison of Korean and U.S. women’s magazines. Clothing and Textiles Research Journal, 24,
345-362.

Park, H., & Lennon, S. J. (2006). An investigation of organizational factors influencing socially
responsible buying/sourcing in the apparel industry. Clothing and Textiles Research Journal, 24,
229-247.

Park J. H., & Lennon, S. J. (2006). Psychological and environmental antecedents of impulse

! This paper was nominated as a finalist for the Highly Commended Paper Award
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Family and Consumer Sciences Research Journal, 32(3), 27-51. This article was named
Number 1 of the ‘50 Most-Frequently Read Articles’ in Family and Consumer Sciences
Research Journal (December 2006).
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Chinese consumers’ intentions to purchase apparel: Test and extension of the Fishbein
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Lennon, S. J., Burns, L. D., & Rowold, K. L. (1995). Dress and human behavior research:
Sampling, subjects, and consequences for statistics. Clothing and Textiles Research Journal, 13,
262-272.
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Paper presented at the Korean Society of Clothing and Textiles annual meeting, Seoul, Korea.

Lennon, S. J.(1997, November). Use and abuse of theory in experimental research. Paper
presented at the International Textiles and Apparel Association annual meeting, Knoxville, TN.

Lennon, S. J.(1997, October). Body image, self-esteem, and appearance-related behaviors.
Invited presentation for nutrition peer counselors, Ohio State University, Columbus, OH.

Lennon, S. J. (1997, May). The impact of popular culture on body image. Paper presented at the
Department of Women’s Studies’ 25th Anniversary Celebration, Ohio State University, Columbus,
OH.

Rudd, N. A., & Lennon, S. J.(1997, April). The impact of body image on disordered eating and
other risky behaviors. Paper presented at the Conference on the Co-ocurrence of Eating
Disorders and Clinical Depression, Harding Hospital, Columbus, OH.

Lennon, S. J. (1996, August). Exploring linkages: Reflections on industry-academy connections.
Paper presented at the International Textiles and Apparel Association annual meeting, Banff,
Alberta.

Lennon, S. J.(1995, June). Reviewing manuscripts: From the associate editor's perspective.
Paper presented at the American Association of Family and Consumer Sciences annual meeting,
New Orleans, LA.

Lennon, S. J., & Rudd, N. A. (1995, June). Body image and investment in youth: Eating disorders,
substance abuse, and other appearance disorders. Paper presented at the American Association
of Family and Consumer Sciences annual meeting, New Orleans, LA.

Rudd, N. A., & Lennon, S. J. (1995, June). Body image: Eating, substance abuse, and
appearance disorders. Paper presented at the National Research and Policy Agenda Conference,
Roanoke, VA.

Lennon, S. J. (1994, October). Focus on aging: Discussant summary. Paper presented at the
International Textiles and Apparel Association annual meeting, Minneapolis, MN.

Lennon, S. J. (1994, April). Appearance as nonverbal communication. Paper presented at the
Interdisciplinary Seminar in Community Leadership, Miami University, Cincinnati, OH.

Lennon, S. J. (1994, April 6). Roles and appearances on television. Interview with Celeste Quinn
from National Public Radio Affiliate, Champaign-Urbana, IL.

Lennon, S. J., Lennon, T. L., & Johnson, K. K. P. (1994, January). Is clothing probative of attitude
or intent? Implications for rape and sexual harassment cases. Paper presented at the Society for
the Detection of Crime meeting, Columbus, OH.

Lennon, S. J. (1993, November). What reviewers look for. Paper presented at the International
Textiles and Apparel Association meeting, White Sulphur Springs, WV.

Lennon, S. J. (1991, October). Ethical issues in graduate education. Paper presented at the
International Textiles and Apparel Association meeting, San Francisco, CA.



Lennon, S. J. (1991, October). The ethics and politics of publishing and extension of knowledge.
Paper presented at the International Textiles and Apparel Association meeting, San Francisco,
CA.

Lennon, S. J. (1991, June). The place of research in the American Home Economics Association.
Paper presented at the American Home Economics Association Annual Meeting.

Lennon, S. J. (1990, November). Writing and reviewing manuscripts for publication. Paper
presented at the Association of College Professors of Textiles and Clothing National Conference,
Denver, CO.

Lennon, S. J. (1989, June). Getting into print: Publish or ... Paper presented at the American
Home Economics Association Annual Meeting, Cincinnati, OH.

CONFERENCE PRESENTATIONS Note: Presentations with an asterisk (*) were not blind
refereed.

Alonso, K., Roarty, M., Torres, M., Tress, B., & Lennon, S. J. (2010, October). The dark side of
fashion media: The picture is not perfect. Paper presented at Fashion in Fiction: The Dark Side
Conference, Philadelphia, PA. Co-authors are undergraduate students from FASH419.

Hardcastle, A., & Lennon, S. J. (2010, October). Black eye day: Shopping on the dark side. Paper
presented at Fashion in fiction: The dark side conference, Philadelphia, PA. Co-author is an
undergraduate FM summer scholar.

Lennon, S. J. (2010, May). Death by shopping: Why did it happen and what can we do?
Paper presented at the Anniversary Celebration of the Undergraduate Research Program,
University of Delaware, Newark, DE.

Lennon, S. J. (2010, June). Effectively using technology class instruction at the Student
Multimedia Design Center: Lessons learned from Multimedia Fashion Presentations. Short paper
presented to 2010 Summer Faculty Institute, University of Delaware, Newark, DE.

Lennon, S. J., Johnson, K. K. P., Kim, M., & Lee, J. (2010, June). A model of consumer
misbehavior on Black Friday: A perfect storm. Paper presented at American Collegiate Retailing
Association Spring meeting, Orlando, FL.

Lennon, S. J., Kim, M., Lee, J., & Johnson, K. K. P. (October, 2010). Antecedents of consumer
emotions on Black Friday. Paper presented at International Textiles and Apparel Association
meeting, Montreal, Canada.

Lennon, S. J., Lee, J., & Johnson, K. K. P. (2010, October). Darkside consumption: Consumer
misbehavior on Black Friday. Paper presented at Fashion in Fiction: The Dark Side Conference,
Philadelphia, PA.

*Lennon, S. J., Lee, J., Kim, M., & Johnson, K. K. P. (2010, October). Consumer misbehavior on
Black Friday: Individual and situational antecedents. Paper presented at International Textiles
and Apparel Association meeting, Montreal, Canada. *This paper won the Outstanding
Research Paper Award focused on Social Responsibility/Sustainability from the Educators
for Socially Responsible Apparel Business.

Ha, Y., & Lennon, S. J. (October, 2009). Effects of website atmospheric stimuli on pleasure and
perceived risk: Role of atmospheric responsiveness. Paper presented at International Textiles
and Apparel Association meeting, Bellevue, WA.



Kwon, W-S., Chang, J. Y., & Lennon, S. J. (2009, October). Online visual merchandising: Are
luxury brands’ websites luxurious? Paper presented at International Textiles and Apparel
Association meeting, Bellevue, WA.

Chattaraman, V., Rudd, N. A., & Lennon, S. J. (2008, November). Cultural priming and shifts in
product preferences of Hispanic consumers: Cultural relevance of product attributes as a
moderator. Paper presented at International Textiles and Apparel Association meeting,
Schaumberg, IL.

Im, H., Lennon, S. J., & Stoel, L. (2008, November). Effects of perceptual fluency on online
shoppers' aesthetic evaluations and behavioral intent. Paper presented at International Textiles
and Apparel Association meeting, Schaumberg, IL.

Kim, J. H., Kim, M. J., & Lennon, S. J. (2008, November). Consumer responses to online service
quality: An E-A-S-QUAL approach. Paper presented at International Textiles and Apparel
Association meeting, Schaumberg, IL.

Lennon, S. J., Lee, J., & Johnson, K. K. P. (2008, November). Black Friday shopping: Self-
regulation and sales promotion. Paper presented at International Textiles and Apparel
Association meeting, Schaumberg, IL.

Chattaraman, V., Lennon, S. J., & Rudd, N. A. (2007, November). Enduring and momentary
mechanisms of social identity salience: Combinatorial effects on identity-based apparel brand
choices of Hispanic consumers. Paper presented at International Textiles and Apparel
Association meeting, Los Angeles, CA.

Ha, Y., & Lennon, S. J. (2007, November). The influence of online atmospheric cues: pleasure,
perceived risk, and patronage intention. Paper presented at International Textiles and Apparel
Association meeting, Los Angeles, CA.

Kim, J. H., & Lennon, S. J. (2007, November). Effects of music and amount of information on
consumer shopping behavior under low involvement. Paper presented at International Textiles
and Apparel Association meeting, Los Angeles, CA.

Kim, J-Y., & Lennon, S. J. (2007, November). Does familiarity lead to purchase?: Effects of
website familiarity and website quality on perceived risk and purchase intention. Paper presented
at International Textiles and Apparel Association meeting, Los Angeles, CA.

Kim, M., Kim, J. H., & Lennon, S. J. (2007, November). Online store atmospherics: How product
presentation and music affect consumer responses. Paper presented at International Textiles and
Apparel Association meeting, Los Angeles, CA.

Kim, M., Lennon, S. J., & Rudd, N. A. (2007, November). Ripped from the headlines:
Demonstrating that textiles and apparel subject matter is relevant in the workplace and the retail
environment. Paper presented at International Textiles and Apparel Association meeting, Los
Angeles, CA.

Kwon, W., & Lennon, S. J. (2007, November). A model of multi-channel retail brands cross-
channel effects. Paper presented at International Textiles and Apparel Association meeting, Los
Angeles, CA.

Lennon, S. J., & Johnson, K. K. P. (2007, November). Black Friday: Shopping on the dark side.
Paper presented at International Textiles and Apparel Association meeting, Los Angeles, CA.



Lennon, S. J., & Rudd, N. A. (2007, November). Active learning through Appearance in the News
presentations. Paper presented at International Textiles and Apparel Association meeting, Los
Angeles, CA.

Park, M., & Lennon, S. J. (2007, November). The impact of haptic information on consumer
responses in catalog and online shopping. Paper presented at International Textiles and Apparel
Association meeting, Los Angeles, CA. Winner of the Graduate Student Best Paper
competition for the 2007 International Textile and Apparel Association Annual Meeting.

Rucker, M. H., Lennon, S. J., & Cassill, N. (2007, November). Development and implementation
of a cross-university internship program; A learning experience for us all. Paper presented at
International Textiles and Apparel Association meeting, Los Angeles, CA.

Kim, M., Kim J-H., & Lennon, S. J. (2007, April). E-service attributes available on men’s and
women’s apparel websites. Paper presented at American Collegiate Retailing Association
meeting, Chicago, IL.

Lennon, S. J., & Park, M. (2007, April). Extreme consumption: Television shoppers and
compulsive buying. Paper presented at International Foundation of Fashion Institutes meeting,
Toronto, CA.

Ha, Y., & Lennon, S. J. (2006, November). Online visual merchandising cues and emotions:
Effects of situational involvement. Paper presented at International Textiles and Apparel
Association meeting, San Antonio, TX.

Im, H., & Lennon, S. J. (2006, November). Social self and body image. Paper presented at
International Textiles and Apparel Association meeting, San Antonio, TX.

’Kim, H-J, & Lennon, S. J. (2006, November). E-atmosphere, pleasure, and approach response
of apparel. Paper presented at International Textiles and Apparel Association meeting, San
Antonio, TX.

Kim, J-H, & Lennon, S. J. (2006, November). The effect of amount of information on consumer
shopping behaviors in an online apparel retailing setting. Paper presented at International
Textiles and Apparel Association meeting, San Antonio, TX.

®kim, J. Y., & Lennon, S. J. (2006, November). Reputation and website quality as determinant of
perceived risk, mood and purchase intention in online retailing context. Paper presented at
American Collegiate Retailing Association meeting, Orlando, FL.

Kim, M-J., & Lennon, S. J. (2006, November). The effects of product presentation on information
processing and purchase intent in internet shopping. Paper presented at International Textiles
and Apparel Association meeting, San Antonio, TX.

Kwon, W-S., & Lennon, S. J. (2006, November). Development of an online brand image
measurement for multi-channel apparel retailers. Paper presented at International Textiles and
Apparel Association meeting, San Antonio, TX.

Lennon, S. J., & Kim, H-J. (2006, November). E-atmosphere, pleasure, and approach response
of apparel. Paper presented at International Textiles and Apparel Association meeting, San
Antonio, TX.

% This paper received Honorable Mention for Master’s students.
This paper received Honorable Mention for the Best Paper Award.



Park, M., & Lennon, S. J. (2006, November). The effect of site atmospherics on online shoppers’
responses: Brand, promotion and background. Paper presented at International Textiles and
Apparel Association meeting, San Antonio, TX.

Yoo, J., & Lennon, S. J. (2006, November). The effect of product presentation of apparel on the
Internet and consumers' responses. Paper presented at International Textiles and Apparel
Association meeting, San Antonio, TX.

Ha, S., & Lennon, S. J. (2006, April). Fashion counterfeits: Extent of the problem, attitudes, and
strategies for changes. Paper presented at Ohio Association of Consumer and Family Sciences
meeting, Dublin, OH.

Ha, Y., & Lennon, S. J. (2006, April). The effect of online atmospheric cues on consumer
emotions: Moderating role of product involvement. Paper presented at American Collegiate
Retailing Association meeting, Bentonville, AR.

Keene, J., & Lennon, S. J. (2006, April). Determining the fashionability of portable technology:
Application of the diffusion theory. Paper presented at American Collegiate Retailing Association
meeting, Bentonville, AR.

Kim, J-H., Kim, M-J., & Lennon, S. J. (2006, April). The effect of visual product presentation and
music on mood, attitude towards the site, and purchase intent in online apparel shopping. Paper
presented at American Collegiate Retailing Association meeting, Bentonville, AR.

Kwon, W-S., & Lennon, S. J. (2006, April). What induces online customer loyalty toward a multi-
channel retailer?: Online versus offline brand images. Paper presented at American Collegiate
Retailing Association meeting, Bentonville, AR.

Park, M-J., & Lennon, S. J. (2006, April). Developing a conceptual model to explain the effect of
site atmospherics on online shoppers’ responses. Paper presented at American Collegiate
Retailing Association meeting, Bentonville, AR.

Ha, S-J., & Lennon, S. J. (2005, November). E-shopping attributes driving consumer attitude and
patronage intention to shop online. Paper presented at International Textiles and Apparel
Association meeting, Alexandria, VA.

Ha, Y., & Lennon, S. J. (2005, November). The effect of satisfaction with local shopping
conditions on internet apparel shopping behavior among rural consumers. Paper presented at
International Textiles and Apparel Association meeting, Alexandria, VA.

Kim, J-H., Kim, M-J., & Lennon, S. J. (2005, November). Information components of apparel retail
websites: Task relevance approach. Paper presented at International Textiles and Apparel
Association meeting, Alexandria, VA.

Kim, M-J., & Lennon, S. J. (2005, November). Effectiveness of managerial responses to
stockouts on consumer response. Paper presented at International Textiles and Apparel
Association meeting, Alexandria, VA.

Kwon, W-S., & Lennon, S. J. (2005, November). Development of an apparel specialty retail brand
image measurement. Paper presented at International Textiles and Apparel Association meeting,
Alexandria, VA.

Lennon, S. J., Ha, Y., Johnson, K. K. P., Damhorst, M. L., Jasper, C., & Lyons, N. (2005,
November). Online shopping for apparel, food, and home furnishings products as a form of
outshopping. Paper presented at International Textiles and Apparel Association meeting,
Alexandria, VA.



Park, J-H., & Lennon, S. J. (2005, November). Antecedents and consequences of parasocial
interaction in television apparel shopping. Paper presented at International Textiles and Apparel
Association meeting, Alexandria, VA.

Park, M-J., Lennon, S. J., & Stoel, L. (2005, November). The roles of product and customer
service information in determining website quality, satisfaction, and patronage intentions. Paper
presented at International Textiles and Apparel Association meeting, Alexandria, VA.

Ha, Y., & Lennon, S. J. (2005, August). The effect of apparel website atmospherics on consumer
emotions and purchase intention. Paper presented at the Seoul International Clothing and
Textiles Conference, Seoul, Korea.

Kim, H-J., & Lennon, S. J. (2005, August). The effect of website attractiveness on store image
and shopping intentions. Paper presented at the Seoul International Clothing and Textiles
Conference, Seoul, Korea.

Kim, M-J., Kim, J-H., & Lennon, S. J. (2005, August). Service elements of apparel retail websites:
A SERVQUAL approach. Paper presented at the Seoul International Clothing and Textiles
Conference, Seoul, Korea.

Park, M-J., Stoel, L., & Lennon, S. J. (2005, August). Key dimensions of electronic service quality:
Applying qualitative research. Paper presented at the Seoul International Clothing and Textiles
Conference, Seoul, Korea.

Ha, Y., & Lennon, S. J. (2005, April). Rural consumers’ Internet apparel shopping: Innovativeness
and beliefs. Paper presented at American Collegiate Retailing Association meeting, Philadelphia,
PA.

Kim, M-J., Kim, J-H., & Lennon, S. J. (2005, April). Online service attributes available on apparel
retail websites: A SERVQUAL Approach. Paper presented at American Collegiate Retailing
Association meeting, Philadelphia, PA.

Kwon, W-S., & Lennon, S. J. (2005, April). A model of reciprocal effects of apparel multi-channel
retailers’ online and offline brand images. Paper presented at American Collegiate Retailing
Association meeting, Philadelphia, PA.

Park, M-J., Stoel, L., & Lennon, S. J. (2005, April). Developing a conceptual model to explain the
effect of information quality on website quality perceptions and customer satisfaction. Paper
presented at American Collegiate Retailing Association meeting, Philadelphia, PA.

Chattaraman, V., & Lennon, S. J.(2004, November). Ethnic identity, use of ethnic or ethnic-
inspired dress, and self-perceptions of individuals belonging to minority ethnic groups in the U.S.
Paper presented at the International Textiles and Apparel Association annual meeting, Portland,
OR.

Ha, S., & Lennon, S. J. (2004, November). Apparel impulse buying, self-monitoring, and
perceived peers’ clothing involvement. Paper presented at the International Textiles and Apparel
Association annual meeting, Portland, OR.

Ha, Y., Kwon, W-S., & Lennon, S. J. (2004, November). Online visual merchandising: A cross-
national approach. Paper presented at the International Textiles and Apparel Association annual
meeting, Portland, OR.

Johnson, K. K. P., Yoo, J-J., Rhee, J., & Lennon, S. J. (2004, November). Multichannel shoppers:
Retail channel usage among rural consumers. Paper presented at the International Textiles and



Apparel Association annual meeting, Portland, OR.

Kim, H., & Lennon, S. J. (2004, November). The effect of website attractiveness on store image
and shopping behaviors. Paper presented at the International Textiles and Apparel Association
annual meeting, Portland, OR.

Kim, J-H., & Lennon, S. J. (2004, November). Effects of mass media on self-esteem, body image,
and eating disorder tendencies. Paper presented at the International Textiles and Apparel
Association annual meeting, Portland, OR.

Kim, M., & Lennon, S. J. (2004, November). Consumer response to product unavailability in
online shopping. Paper presented at the International Textiles and Apparel Association annual
meeting, Portland, OR.

Kwon, W-S., & Lennon, S. J. (2004, November). The moderating effect of body-image on
appearance social comparison. Paper presented at the International Textiles and Apparel
Association annual meeting, Portland, OR.

Lennon, S. J., Johnson, K. K. P., Jolly, L. D., Damhorst, M. L., Jasper, C., & Kim, M. (2004,
November). Online apparel shopping among rural consumers: Changes in apparel online
shopping adoption. Paper presented at the International Textiles and Apparel Association annual
meeting, Portland, OR.

Park, H., & Lennon, S. J. (2004, November). Beyond physical attractiveness: Attraction by similar
personal characteristics. Paper presented at the International Textiles and Apparel Association
annual meeting, Portland, OR.

Park, M., & Lennon, S. J. (2004, November). Self-consciousness, materialism, compulsive buying,
and conspicuous consumption of clothing. Paper presented at the International Textiles and
Apparel Association annual meeting, Portland, OR.

Stoel, L., Park, J-H., & Lennon, S. J. (2004, November). Cognitive vs. affective responses: The
effects of 3-D presentation online. Paper presented at the International Textiles and Apparel
Association annual meeting, Portland, OR.

Yoo, J-J., Johnson, K. K. P., Kim, M., & Lennon, S. J. (2004, November). Dress and human
behavior: What do we know and how do we know it? Paper presented at the International Textiles
and Apparel Association annual meeting, Portland, OR.

Bell, D., & Lennon, S. J. (2004, November). An assessment of ethnicity and the internalization of
beauty standards. Paper presented at the International Textiles and Apparel Association annual
meeting, Savannah, GA.

Johnson, K. K. P., Lennon, S. J., Damhorst, M. L., & Jasper, C. (2004, November). Predictors of
Internet shopping among rural consumers. Paper presented at the International Textiles and
Apparel Association annual meeting, Savannah, GA.

Kim, M., & Lennon, S. J. (2004, November). The effects of visual and verbal information on
attitudes and purchase intent in online shopping (Part 1l). Paper presented at the International
Textiles and Apparel Association annual meeting, Savannah, GA.

Lennon, S. J., & Sanik, M. M. (2004, November). Compulsive buying, parasocial interaction and
television shoppers. Paper presented at the International Textiles and Apparel Association annual
meeting, Savannah, GA.

Park, J. H., Lennon, S. J., & Stoel, L. (2004, November). Internet apparel shopping: The effect of



product presentation on mood, perceived risk and purchase intention. Paper presented at the
International Textiles and Apparel Association annual meeting, Savannah, GA.

Kim, M., & Lennon, S. J. (2003, August). The effects of visual and verbal information on attitudes
and purchase intent in online shopping (Part I). Paper presented at the 10th International
Conference on Retailing and Services Science (EIRASS), Portland, OR.

Kwon, H. I., Park, J. H., & Lennon, S. J. (2002, August). University identification, attitudes toward
university-licensed apparel, and purchase intent for university-licensed apparel. Paper presented
at the International Textiles and Apparel Association annual meeting, New York, NY.

Lennon, S. J., Johnson, K. K. P., Damhorst, M. L., Jasper, C., & Lakner, H. M. (2002, August). A

test of Roger’s theory: Rural consumers’ use of the internet to purchase apparel, food, and home
furnishing products. Paper presented at the International Textiles and Apparel Association annual
meeting, New York, NY.

Park, J. H., & Lennon, S. J. (2002, August). Categorization of designer, designer extension, and
retail store brands. Paper presented at the International Textiles and Apparel Association annual
meeting, New York, NY.

Lee, S. H., Workman, J. E., & Lennon, S. J. (2001, November). What attributes do foreign tourists
look for when purchasing souvenir apparel? A case study in the Korean tourists market. Paper
presented at the International Textiles and Apparel Association annual meeting, Kansas City, KS.

Dickson, M. A., Lennon, S. J., Montalto, C. P., & Shen, D. (2000, November). Competitiveness of
U.S. apparel products in China. Paper presented at the International Textiles and Apparel
Association annual meeting, Cincinnati, OH.

Jung, J., & Lennon, S. J. (2000, November). The effect of appearance schemas and exposure to
attractive media images on mood and body image. Paper presented at the International Textiles
and Apparel Association annual meeting, Cincinnati, OH.

Lee, S. H., Lim, S., Song, C. A, Yang, Y., & Lennon, S. J. (2000, November). Global market
assessment for women's apparel: A cross-national comparison of American and Korean
consumers. Paper presented at the International Textiles and Apparel Association annual
meeting, Cincinnati, OH.

Lee, S. H., Rudd, N. A,, & Lennon, S. J. (2000, November). Body image and television shopping
channel exposure among television shoppers. Paper presented at the International Textiles and
Apparel Association annual meeting, Cincinnati, OH.

Song, C. A, Lim, S., Lee, S. H., Yang, Y., Lennon, S. J., & Parker, S. M. (2000, November). A
comparative analysis between the Kawabata instrumental evaluation and the subjective
evaluation of Korean and American consumers-On the suitability of selected 1999 spring/summer
fabrics for women's formal wear material. Paper presented at the International Textiles and
Apparel Association annual meeting, Cincinnati, OH.

Stanforth, N. F., Lennon, S. J., & Moore, S. (2000, October). Perceived risk and purchase intent
associated with television shopping. Paper presented at the Direct Marketing Educators’
Conference, New Orleans, LA.

Shen, D., Dickson, M. A., Lennon, S., Montalto, C., & Zhang, L. (2000, February). Test and
extension of the Fishbein Behavioral Intention Model in China. Paper presented at the Society of
Consumer Psychology, San Antonio, TX.

Jung, J., & Lennon, S. J. (1999, November). Body image as a function of social comparison and



self-schema. Paper presented at the International Textiles and Apparel Association annual
meeting, Santa Fe, NM.

Kim, M., & Lennon, S. J. (1999, November). The effects of perceived amount of information on
perceived risks and purchase intentions in television shopping. Paper presented at the
International Textiles and Apparel Association annual meeting, Santa Fe, NM.

Lee, S. H., Lennon, S. J., & Rudd, N. A.. 1999, November). Compulsive consumption tendencies
among television shoppers. Paper presented at the International Textiles and Apparel Association
annual meeting, Santa Fe, NM.

Shen, D., Dickson, M. A,, Lennon, S., Montalto, C., & Zhang, L. (1999, November). Chinese
consumers' attitudes toward US-made clothing. Paper presented at the International Textiles and
Apparel Association annual meeting, Santa Fe, NM.

Borgers, S., Pharr-Lowther, K., & Lennon, S. J. (1998, November). Business dress code policies
and employee perceptions. Paper presented at the International Textiles and Apparel Association
annual meeting, Dallas, TX.

Kim, M. J., & Lennon, S. J. (1998, November). The effects of customers’ dress on salesperson’s
service. Paper presented at the International Textiles and Apparel Association annual meeting,
Dallas, TX.

Lennon, S. J., & Zhang, L. (1998, November). Ethnicity of fashion models: An empirical study
using implicit personality theory. Paper presented at the International Textiles and Apparel
Association annual meeting, Dallas, TX.

Ho, J., & Lennon, S. J. (1997, November). Body image, social comparison and advertising
influence. Paper presented at the International Textiles and Apparel Association annual meeting,
Knoxville, TN.

Breseman, B. C., & Lennon, S. J.(1997, November). Cultural diversity: A mini survey project.
Paper presented at the International Textiles and Apparel Association annual meeting, Knoxville,
TN.

Lee, M. Y., & Lennon, S. J. (1997, November). Relationships of body image, self-esteem, and
social comparison among Asian College students. Paper presented at the International Textiles
and Apparel Association annual meeting, Knoxuville, TN.

Breseman, B. C., & Lennon, S. J. (1997, November). Fashion designer update project. Paper
presented at the International Textiles and Apparel Association annual meeting, Knoxville, TN.

Stanforth, N. F., Lennon, S. J., & Moore, S. (1997, November). Television apparel shoppers:
Large-sized opinion leaders. Paper presented at the International Textiles and Apparel
Association annual meeting, Knoxville, TN.

Lee, S. H., Stanforth, N. F., & Lennon, S. J. (1997, October). Koreans' perceptions of customer
service in U.S. stores. Paper presented at the Korean Society of Clothing and Textiles, Seoul,
South Korea.

Breseman, B. C., & Lennon, S. J. (1996, August). Marketing to diverse cultural groups. Paper
presented at the International Textiles and Apparel Association annual meeting, Banff, Alberta.

McBride, H. W., & Lennon, S. J. (1996, August). Gender bias in school uniforms: A multi-method
approach. Paper presented at the International Textiles and Apparel Association annual meeting,
Banff, Alberta.



Lennon, S. J., Burns, L. D., Choi, M. J., & Lee, S. H. (1996, August). Market assessment for
cotton socks. Paper presented at the International Textiles and Apparel Association annual
meeting, Banff, Alberta.

Wolfe, J. H. & Lennon, S. J. (1996, August). Appearance and gender stereotyping in popular
children's films. Paper presented at the International Textiles and Apparel Association annual
meeting, Banff, Alberta.

Stanforth, N. F., & Lennon, S. J. (1996, June). Clothing consumption via television: The woman's
perspective. Paper presented at the Third Conference on Gender, Marketing, and Consumer
Behavior, Salt Lake City, UT.

Lennon, S. J., & Rudd, N. A. (1996, March). Body image, eating disorders, substance abuse, and
other appearance disorders: Stakeholders and policy. Paper presented to the Ohio Association
of Family and Consumer Sciences annual meeting, Columbus, OH.

Rudd, N. A., & Lennon, S. J. (1996, March). Body image, eating disorders, substance abuse, and
appearance disorders: Research. Paper presented to the Ohio Association of Family and
Consumer Sciences annual meeting, Columbus, OH.

Lennon, S. J., Rudd, N. A, & Hinz, L. (1996, February). Body image, disordered eating, and self-
esteem: Research, practice, and policy implications. Paper presented at the Indiana Counseling
Association 26th Annual Conference, Indianapolis, IN.

Lennon, S. J., & Facer, D. (1995, November). Body image and large size American women.
Paper presented at the Midwest Popular/American Culture Association meeting, Indianapolis, IN.

Burns, L. D., Lennon, S. J., & Choi, M. (1995, October). Effect of environmentally sound
manufacturing processes and labeling on consumers' evaluations of natural fiber products. Paper
presented at the International Textiles and Apparel Association conference, Pasadena, CA.

Stanforth, N. F., & Lennon, S. J. (1995, October). Store policies, customer expectations and
customer service. Paper presented at the International Textiles and Apparel Association
conference, Pasadena, CA.

Lee, S. H., Stanforth, N. F., & Lennon, S. J. (1995, October). Korean students' perceptions of
customer service in U.S. stores. Paper presented at the International Textiles and Apparel
Association conference, Pasadena, CA.
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Lennon, S. J. (1992, October). Stores as perpetuators of stereotypes. Paper presented at the
Midwest Popular/American Culture Association meeting, Indianapolis, IN.

Lennon, S. J.(1992, March). Appearance themes in L. A. Law. Paper presented at the
Popular/American Culture Association meeting, Lexington, KY.

Fairhurst, A. E., Lennon, S. J., & Lee, H. U. (1991, October). Investigation of small apparel retail
store buyers' choice of apparel market centers. Paper presented at the International Textiles and
Apparel Association meeting, San Francisco, CA.



Lennon, S. J., & Fairhurst, A. E. (1991, October). Categorization of the quality concept. Paper
presented at the International Textiles and Apparel Association meeting, San Francisco, CA.

Fairhurst, A. E., & Lennon, S. J. (1991, October). Clothing involvement and self-monitoring. Paper
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Lennon, S. J. (1987, June). (1987, June). Attractiveness, age, and weight distribution (poster).
Paper presented at the American Home Economics Association Annual Meeting, Indianapolis, IN.
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shopping segments. Ohio State University.

Krista Pharr-Lowther (MS). (1999, Spring). Influence past sport clothing and role involvement on
women'’s clothing choice and preferences for aerobic dance.

Lisa Generette (MS). (1998, Winter). The role of dress and appearance in depictions of status in
African American film. Ohio State University.

Kelly DeLong (MS). (1998, Autumn). The effect of school uniforms on academic performance and
behavioral offenses. Ohio State University.



Kaiya Wheat (MS). (1997, Spring). Uniforms for collegiate female golfers: Cause for
dissatisfaction and role conflict? Ohio State University.

Bridgette Sloan (MS). (1995, Spring). Body image, self esteem, and appearance behaviors
among African American women: A comparison of cultural contexts. Ohio State University.

Susan Hannel (MS). (1994, Winter). The acquisition of men's clothing in a frontier town: 1857.
Ohio State University.

Pat Chia (MS). (1994, Spring). Traits of preschool children and their parents as determined
through extended inferences from children's apparel. Ohio State University.

Nicolla Ross (MS). (1993, Summer). The effects of peripheral model usage on perceptions of
fashion advertising. Ohio State University.

Julie McCullough (MS). (1993, Autumn). Fashion involvement and valuation of store
atmospherics as predictors of in-store shopping behavior among male consumers. Ohio State
University.

Margaret Nawotka (MS). (1992, August). Costume of the Roman triumphator: A case study of
costuming in historical films. Ohio State University.

Janice Estey (MS). (1992, August). A comparison of attributes of Marlene Dietrich's cinema
costumes to women's fashion attributes in Vogue, 1930-1937. Ohio State University.

Freida Peatross (MS). (1989, August). Interrelationships of gender role attitudes, behavioral
patterns and spatial preferences on residential kitchen choice, Indiana University.

Teresa Gould (MS). (1987, May). A re-evaluation of Laver's theory of the shifting erogenous
zones, Indiana University.

UNDERGRADUATE STUDENT RESEARCH
HONORS STUDENTS (The Ohio State University)

Kathryn Seifker (2004, Spring). Influence of product presentation on national and private brands
purchased online. Committee member. Ohio State University.

Denise Facer (1995, Spring). Body image, self-esteem, and attitudes toward shopping: A
comparison of plus-sized and average-sized women. Advisor. Ohio State University.

Joshua Livingston (2001, Summer). Male apparel preference as a function of sexual identity,
color, fit, style features, and texture. Committee member. Ohio State University.

Beth Gilchrist (1999, Summer). Effects of social comparison to advertisements on girls’ body
image as perceived by parent and child. Committee member. Ohio State University.

Lisa Lomano (1995, Spring). Using symbolism in alternative dress to assign common personality
characteristics to members of the sub-culture. Committee member. Ohio State University.

Renee Ruhl (1995, Winter). The relationship between body image and color in the presentation of
self. Committee member. Ohio State University.

Julie McCullough (1993, Spring). Fashion involvement and valuation of store atmospherics as
predictors of attitudes toward in-store shopping behavior among male consumers. Committee



member. Ohio State University.

SUMMER SCHOLARS (University of Delaware)
Ashley Hardcastle (2010, Summer). Online visual merchandising and website performance.

Ashley Hardcastle (2009, Summer). Black Friday: Shopping on the dark side.

SUMMER RESEARCH OPPORTUNITY PROGRAM STUDENTS
Danielle Bell (2001, Summer). A culture of their own: A comparison of African American and
Caucasian women and the internalization of the dominant standard of beauty as a factor in body
image. Advisor. Ohio State University.
Elizabeth Santiago (1995, Summer). Men’s attitudes toward date rape as a function of the dress
of the victim and gender ideology. Advisor. Ohio State University.

SERVICE
GRANT REVIEWER

Ad hoc reviewer for USDA, National Research Initiatives Grant Program, 2001.

PROFESSIONAL ORGANIZATIONS
American Collegiate Retail Association, 2003-present.

International Textiles and Apparel Association (ITAA), 1983-present.

NATIONAL AND INTERNATIONAL ELECTED OFFICES

Counselor, International Textiles and Apparel Association, 1999-2000.

President, International Textiles and Apparel Association, 1998-1999.

President-Elect, International Textiles and Apparel Association, 1997-1998.

Vice President for Scholarship, International Textiles and Apparel Association (1995-1997).
Chair, Research Division, American Association of Family and Consumer Sciences (1994-1996).
Vice President for Research and Education, International Textiles and Apparel Association (1993-
1995).

AWARDS

Outstanding Research Paper Award focused on Social Responsibility/Sustainability (Consumer

Misbehavior on Black Friday: Individual and Situational Antecedents), 2010. From the Educators
for Socially Responsible Apparel Business.



Distinguished Scholar, International Textiles and Apparel Association, 2008.

Consumer Sciences Faculty of the Year, 2004-05

Prentice Hall Distinguished Lecturer, International Textiles and Apparel Association, 2002.
Dean’s Faculty Award, 1997.

Fellow of the International Textiles and Apparel Association, 1996.



