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M.B.A. Program

The M.B.A. program is accredited by the AACSB International- The Association to Advance Collegiate Schools of Business. Students may pursue either a full-time or part-time course of study in the MBA Programs. In some cases, MBA students with an undergraduate degree in business administration may waive out of some of the core classes, and thereby complete the program with less than the 48 credits required of students with no prior academic background in business administration. The Executive MBA (EMBA) is a lock step program and EMBA students are not eligible for taking the Core Updates Seminars.
Requirements for Admission

Admission to the M.B.A. program is highly selective and is based upon a combination of prior academic grades, Graduate Management Admissions Test (GMAT) scores, letters of recommendation and, in most cases, an on-campus or telephone interview. Please refer to the "Graduate Admissions" chapter in this catalog. The applicants are required to send a copy of their recent resume along with completed application. Two letters of recommendation should be sent to the M.B.A. Director. For the Executive M.B.A. program, one of these letters must be from the applicant's direct manager. Executive M.B.A. applicants must also have a minimum of five years of professional experience. Students in all M.B.A. programs are admitted for initial enrollment in the fall (September) and admissions decisions are made on a rolling basis throughout the year. However, to expedite consideration for admission, candidates are encouraged to complete their applications by the following dates: 

Feb. 1 for full-time applicants seeking financial aid and May 1 final deadline for all students seeking enrollment (including Executive M.B.A. applicants). Part-time students are also eligible to apply for spring admission for which the deadline is Nov. 1.

Candidates for admission need not have majored in any specific undergraduate field; however, students entering the M.B.A. program are assumed to possess basic skills in written and oral communication, mathematics (normally one year at the college level) and computer usage (word processing spreadsheets, e-mail, internet, and research based on electronic scholarly resources). Students deficient in any of these areas are encouraged to enroll in appropriate credit and non-credit courses. 

Requirements for the Degree

Candidates for the M.B.A. degree must complete 48 credit hours, divided into core courses (18 hours), other required courses (12 hours) and elective courses (18 hours). Full-time students can normally complete the program in 21 months. Part-time students normally take from three to four years to earn their degrees. Executive M.B.A. students earn their degrees in 19 months. The EMBA Faculty Committee specifies specialized courses beyond the 

core and required curriculum .

Core Courses (18 hours):

ECON 503: Economic Analysis for Business Policy
ACCT 800: Financial Reporting and Analysis 

BUAD 831: Operations Management and 

       Management Science

FINC 850: Financial Management 

BUAD 870: Managing Human Capital 

BUAD 880: Marketing Management
The students in the  MBA programs (part-time and full-time) may waive up to 12 of the 18 above core credit hours. Students may waive a core course if they completed two applicable courses in that area at the undergraduate level at an AACSB-accredited institution, during the last seven years, with grades of B or better. And one of those two undergraduate courses must be at least intermediate level. The students entering with a BSBA or equivalent degree from an AACSB accredited school may substitute additional elective coursework or Core Updates seminars for the remaining 6 required hours. Thus, the students on this faster track will need to take a minimum of 36 credit hours instead of 48 hours. Course waivers are not allowed in the Executive MBA program.

Other Required Courses (12 hours):

ACCT 801: Management Control Systems and

      Information Technology

BUAD 820: Data Analysis and Quality Control 

BUAD840: Current and Critical Issues in Ethics, the

      Domestic and Global Business Environment
BUAD 890: Corporate Strategy

Concentrations, Specializations, and Elective Courses (18 hours):

Eighteen hours of additional graduate level coursework in Business Administration, Finance, Economics, Accounting, Museum Studies, or other areas appropriate to the student’s concentration, specialization, and/or academic or professional interests. At least one of these electives must have an international focus. 

Although not required, it is possible for students to obtain one or more of the following concentrations by choosing 12 hours of elective course work in a highly structured course of study: Finance, Information Technology, International Business, Marketing, New Venture Creation, Museum Leadership and Management. Please see the MBA Programs web page at www.mba.udel.edu for more details. 

As an alternative to a highly structured concentration, a student has the option to build a course of study in consultation with their faculty advisor for a specialization by choosing 12 hours of electives course work in line with their professional interest under the option of self-directed specialization. The self-directed specialization option allows MBA students more flexibility in designing a specialization with a variety of MBA program electives or in conjunction with other degree programs in the University. Examples of self-directed specialization include, Accounting, Business Economics, and Operations Management.

The remaining six hours of electives ought to be outside the area of concentration or specialization and will be determined jointly by the student and the faculty advisor for a concentration or specialization.

Electronic Communications Requirement:

All M.B.A. students are provided with electronic mailboxes and are expected to utilize e-mail, the Internet, and electronic scholarly resources on a regular basis. The M.B.A. program provides basic instruction in electronic communications for new students. Other instruction is available in short, non-credit classes that are offered by the University's Information Technologies staff, and the business reference librarian at Morris Library.

